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Initiatives For Engaging
Young Women
in the Federation

The National Federation of Republican Women
prepares to engage young women by:

Providing assistance to help state federations and
local clubs attract young women

Providing a National Associate Membership for young
women

Producing promotional materials to appeal to young
women

Using up-to-date communication techniques

Building coalitions with other young women’s
political groups

Showcasing young women in the Federation’s
leadership and young, elected Republican women
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BRING YOUNG WOMEN
TO OUR TABLE

Prepared by the NFRW Youth Outreach Committee
and the NFRW Membership Committee, this digital
portfolio is an executive summary and presentation of
information for state and local federation leaders and
their partners throughout the political community.

The portfolio includes miniature illustrations from
documents included on the resource page for the
NFRW Youth Outreach Committee and available on the
NFRW website at www.nfrw.org.

We encourage every state federation and club to
enhance their presence with the young women in their
geographic areas by using materials such as those
included in this portfolio.

Kim Chambers, Chairman, Youth Outreach Committee
Elaine Miller, Chairman, Membership Committee
Judy True, Editor
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social media to engage young
women?
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What Will Appeal to
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e Capitol—a big opportunity for members of local
clubs and the Federation to meet with their representatives and to
receive recognition.

Young Women?

Recruit young Republican women

e The best place to find Republican women will be family members.

»  Look to your members for names of daughters, granddaughters,
nieces, and their close friends.

»  Consider sponsoring a membership for young women in your family.
Include their email address, so they can receive NFRW Capital
Connection and other information spotlighting issues.

Create a young Republican women’s
membership event

For example, schedule a “Sassy Sandals and Summer Slushes Bash.” Invite
young Republican women to enjoy summer drinks in a casual atmosphere.
Invite state or national officers to talk. Invite a younger officer who will most
easily relate to young professional women. Host an after work event. Invite
family members and young professional working women.

Provide a variety of programs

Spotlight issues for programs and invite candidates and elected Republican
officials as guest speakers. Include speakers who invite club members to
contribute to their community. Provide opportunities for meetings to showcase
the Caring for America program of the local club. Schedule a variety of
opportunities for members and guests to share information and socialize.
Exciting programs energize members. Energized members get involved!

Schedule events at a variety of exciting venues

From the state capitol to the local lakeside park to historic restaurants,
schedule meetings and events at a variety of locales. While regular business
meetings may be held at a consistent location, special events provide
opportunities to visit a variety of venues. Young and old alike will look forward
to the change of scene.

Introduce young women at meetings

If this is their first time attending a local or state meeting, introduce them so
members can greet them afterwards.

Sponsor a young member

Ask club members to “sponsor” a one-year membership for a young woman.
Hopefully, if she knows her membership is paid for a year, she will renew her
membership the following year. Consider making the cost to sponsor a young
woman as little as possible to encourage participation of current members.
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Sponsor college Republican women and invite them
to attend club activities

e  Network with young Republican women at your local college and invite them
to a special club event.

o Initiate a “Coffee Cup for College Republicans” to be passed at regular club
meetings to collect change from members to pay for meals of young guests.

e As aspecial project, invite current club members to sponsor a college
member.

e  Bring pizza to the young Republicans’ group at the local college and ask for
anyone who is interested in your club to fill out an interest card.

o  Explain that this is a good way to stay connected with fellow Republicans
once they graduate. Itis easy to find clubs to join in college, but many are
intimidated by doing so in the real world.

Create a “Young Republican Woman
Literacy Grant”

Young Republican women educators may submit applications for a mini grant
($50 or more) to fund a special classroom event or project. The young educators
must be federation members. Award the grant at a special luncheon or awards
event. Invite the media and submit a photo of the winner with a press release to
your local newspaper.

Donate books to honor young educators

From the list of NFRW Eisenhower Library books, select several books to present
to a school library in honor of a local young Republican educator. Donate a
dictionary or Constitution booklet in their honor. Provide a photograph and news
release for the local newspaper.

Form a young Republican women’s
satellite group

Consider the following:

e Plan a meeting for after work hours—preferred by young, working
Republican women.

e Limit the meeting to one hour.

«  Plan the meeting at a restaurant/bar, local library, hotel/bank meeting room.

¢ Recruit young Republican women to coordinate the social networking
program for the parent club.

»  Ask a young Republican woman to create a Facebook page for their satellite
club, as well as one for the parent club.

*  Delegate a young Republican woman to post club messages.

»  Create a blog and Twitter handle as avenues to connect with other young
Republican women in the area.

Promote younger members in your club

Promote younger members to leadership positions. They'll bring new ideas to the
club and have a different skill set to offer (social media, website, graphic design,
etc.). Plus, younger visitors will connect with them and make them feel more
comfortable. Additionally, if you post photographs of these younger leaders on
your club’s website, social media pages, and event flyers, this will attract
like-minded younger women to your club. 5



Plan events that will attract young women

This generation wants to get involved and make a difference and they
enjoy doing so in an informal environment. The key is to keep it social
and fun.

Plan “Happy Hours"—these work!

Organize themed parties—Mardi Gras, St. Patrick’s Day, Casino
Night, Derby Day.

Create a “Painting with a Twist” event.

Schedule events featuring young candidates/politicians or
dynamic speakers that appeal to even non-political people
(successful businesswomen, impactful public servants, TV
anchors/personalities, etc.).

Offer military and Wounded Warrior volunteer opportunities—greet
them at the airport when they come home, collect Christmas toys
for their children, put together care packages to send to troops
overseas, collect supplies for Fisher House.

Have a booth at a local festival—doesn't have to be political (e.g.,
sell bratwursts at German Wurstfest or quilts at Market Days).

Be a parade volunteer—work the club’s booth, pass out flags/
beads, ride on a float, etc.

Organize a block walk as a group—especially for a younger
candidate.

Develop a university roundtable discussion on a hot topic with
diverse, conservative speakers.

Schedule fun field trips to government sites such as a presidential
library and the state/U.S. Capitol. Go to historical sites such as
Williamsburg, the Alamo, Independence Hall, Gettysburg, or other
sites in your geographic area.

Volunteer in the community—organize a canned food or

clothing drive, collect books and school supplies, participate in

a charity fun run.

Plan a picnic in the Park—encourage them to bring their families.
Organize college/professional sports watch parties/fundraisers.

Make club attendance easy and worthwhile

Between work and home responsibilities, many younger women are
strapped for time. Consider the following to encourage them to
attend your functions.

Provide free childcare.

Lower costs for young attendees—when able, offering a

discount to those under 40 will incentivize them to attend.

Vary the time—after 5 p.m. or weekends work best.

Respect the time limit—this is especially important for working
women and young mothers who have other obligations.

Consider the location—plan the event where they will feel comfort-
able, where they naturally congregate (schools, coffee shops, bars,
restaurants, etc.).

Allow for networking—allocate time for members to network before/
after the meeting so businesswomen can promote their company.
This is a sign of appreciation to them for making time to attend.
Sell “understated” Republican accessories that appeal to this
generation—e.g., red, white, and blue iPhone covers, cute USA
tank tops and V-neck shirts, elephant scarves, pink jewelry, etc.

Constant Contact




Next Meeting: TUESDAY, August 19, 2014

Include young adults in club
programs

Reaching Out to Young People

Youth Panel, moderated by Brittany Holmes, Chairman of
CFRW College Republican Outreach Committee

»  Present them with a college scholarship. o can e Foach

»  Present them with an outstanding achieve- young people with
the Republican message?
ment award. What mattets to them?
» Ask a younger person to say the pledge at What will drive them to
every meeting. the polls?

» Invite local young Republicans to present a
program about their efforts.

Be sure to take photos of the program and post them on the club
website and social media pages.

Host a voter registration drive

Do this at a local high school and/or college and, if any of the ladies
register as Republican, ask if they are interested in learning more

about your club. Encourage them to fill out an interest card so you
can follow up with them.

Brag about your club

Clubs tend to invite elected officials to their meetings. People want
to meet them, especially younger women who are looking for intern-
ship opportunities. Be sure to invite them to your club meetings
and let them know about the elected officials who will be attending.

Invite young, politically-minded women

Ask current members who volunteer on campaigns for the Republican
Party or for a conservative cause to keep their eye open for any
interns, volunteers, or younger staff and invite them to a meeting.
These gals are obviously politically-minded but may not know about
your club or may have never been invited to attend your meetings.

Penn &Ie a(/)f Te

Host quarterly socials/happy hours 2012, photo by To

It is difficult for young professionals to meet during the day, so they
are hesitant to join a club where they can never attend meetings. A
quarterly happy hour or other social function at various times of the
day would be a great way to encourage this crowd to join, since they
would be more likely to participate.

Provide an “Outstanding Young
Republican Woman Award”

Recognize the outstanding achievements of a young woman in your
state or local club. Consider making this an annual event for your
club or a biennial event where the award is presented at the state
federation convention. This event could be a responsibility of the
state/club Youth Engagement Chairman. Consider giving the award a
catchy title like — “Rising Republican Rock Star.”



Organizing to Attract
Young Women

It is critical for our clubs to attract younger members today in order to ensure our future long-term growth and
success. Many Republican women'’s clubs struggle to attract younger members because they don’t know where to
start. A few tips to help get your club started are as follows:

Conduct a club assessment

It's wise to look inward at your club and assess how outsiders view you. Many of us have been going to the same
club meetings, sitting at the same table, and talking with the same people for years, which makes it difficult to
empathize with how visitors view your club. Step back and ask yourself the following questions:

» Isyour club outgoing and welcoming to guests?

» Isyour club leadership eager to involve new people and to try out new ideas?

»  Does your club meet at a time and location easily accessible to working moms, students, and young

professionals?
» Do your club programs and events attract new and diverse people?

Hopefully, you answered “yes” to all of these questions. If not, consider what obstacles are holding your club back
and how you can overcome them.

One option is to create a welcoming committee that focuses on optimizing the visitor experience. Another option is
to ask club leaders to write out their “plan of action” to encourage young women to attend club functions and
participate. This is especially important for the club president and membership chairman. If you haven't done so
already, appoint a special Youth Engagement Chairperson. This would be a great leadership position for a younger
member of your club.



Get to know your audience

Instead of guessing or assuming what young women in your area want
from a Republican club, create a survey and ask them! Key points to
remember when creating the survey are listed below. A sample survey
can be found on the NFRW Youth Outreach Committee resource page.

»  Keep it short enough so they will complete it, but long enough so
you gather the information you need.

o After each question, list several answers and ask the respondent to
rank them in order of importance or select all the answers that apply
to them.

e Leave space for comments and always include “other” as an option.

»  Emphasize that all respondents will be anonymous.

e Leave an optional area for them to fill out if they would like to be
contacted by your club.

* Include a link to your club’s website/social media pages.

e Thank them for taking the survey.

»  Send out invites to take the survey to all young Republicans, including local
Republican Party staff, elected official’s staff/volunteers, and local College
Republicans.

»  Postlinks to the online version of the survey on your club website and social
media pages. (SurveyMonkey.com allows you to create free online surveys.)

»  Ask your local County Party to promote the survey.

Use the data from this survey to determine what your club needs to do to attract
younger members and then put a plan into action!

Plan for success

Benjamin Franklin said, “If you fail to plan, you are planning to fail.” In order to
attract younger members, club leadership should have a planning session
specifically devoted to this topic.

Invite club members from different backgrounds to attend this meeting—this will
lead to a diversity in ideas. Plus, younger members will contribute ideas on how to
better attract their peers.

At the meeting, begin planning for at least one event specifically aimed at attracting
a younger audience. This could be a regular business meeting with a dynamic
speaker, a special youth outreach-oriented event or a club social, like a Christmas
Party or summer soiree. You may even consider partnering with another women’s
organization in the community. This will attract even non-political people to attend.
A few tips to help the event be successful are:

»  Allow younger members to plan the event.

»  Promote the event with social/digital media.

e Ask current club members to bring a younger guest (can be a family
member).

»  Plan the event for a time when younger people can attend
(weeknights, weekends).

»  Offer reduced/free entrance to young Republicans.

In order for the Federation to have a successful future we need to attract the
women of today. We can do this!
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When trying to plan a youth outreach event, there is no “one
size fits all” type of event. The most important thing is to just do
it Some tips to help you plan a successful event are as
follows:

Form an event committee

o This event committee should include as many young
women as possible. They'll know best how to attract their
peers.

o Consider partnering with a local group whose members
are the demographic you're looking to attract—Young
Republicans, College Republicans, etc.

Provide leadership opportunities

Divide the committee into several sub-committees that will
focus on specific aspects of the event. Sub-committee chairs
will feel ownership of the event and will work hard to ensure its
success.

+  Hospitality—this committee will cover items such as the
type of food and beverages served, greeters, and the
check-in process.

Promotion—determines the best ways to promote the
event (Evites, email, Save the Dates, Facebook, Twitter,
flyers, mailers, face-to-face, phone calls, etc.).
Membership—determines how to promote club member-
ship at the event (pass out membership forms, speaker
topic, highlight ways members get involved in the
community, have slideshow of members, etc.).
Program—different types of events work for different
areas of the country and for different youth subsets (urban
vs. rural, recent college graduates vs. working moms).
However, most young adults prefer more social, informal
events that will allow them time to network. Attempt to plan
a dynamic event that will appeal to all women and even
encourage non-political women to attend.
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Capitalize on social media

Promote the planning of the event using social media.
For example, take a photo of the ladies in a planning
session and post it on Facebook/Instagram.
Send out social media “save the dates.”
Create a Facebook page for the event.

If the event is featuring a big name speaker, promote
that there will be time to take photos with the speaker at
the event. Younger people like this because they can
post photos with the speaker on their social media sites.

Promote! Promote! Promote!

«  Be sure to have photos of younger people
on the flyer and as the “face” of the event. If
e-communications are used, have them sent from
younger members.

» Use language and phrases with which the target
audience is familiar.

» Create a hashtag for the event.

«  Convey an overall positive message when
promoting the event.

Stress networking opportunities at the event.
Many women join young professional groups and
Junior League for networking and to make new
friends. Your club should emphasize these
benefits as well.

Consider promoting the event in Spanish if you
live in a Hispanic community.

 Invite Republican staffers and other Republican
groups to attend.

» Do NOT call the event a “youth outreach” event.
No “youths” will attend.

Different generations will be attracted to different types
of events. If an event aimed at attracting younger
women doesn't appeal to every club member, that is
understandable. Since the goal is to attract a different
type of member, then it makes sense that the event
might not appeal to all the club’s current members.

Younger women are finding their own way and we
need to encourage them to get involved in a way that
works for them. These are our future leaders and it's
up to us to make them feel welcome.

ARWC ANNUAL MEETING
AND FASHION SHOW

Join us for an evening highlighting
some of sur own professional women

dressed for success|
A discussion with local HR Managers

11/12/13

PETROLEUM CLUB/Dinner Buffat
6:30-8:30 PM
RSVF vlo amall:arwecyss@yahoo.
sem or call 272-3357

Poid for by: The Anchorage Republican
Woman's Club
P.O. Box 240033Anchorage, AK 77524




National
Associate Membership
_’ for Miallennials

E Y

What is the National Associate

Membership?

The National Associate Membership is for all Republican
women who are not members of a state federation or
local club and who contribute the required funds to the
NFRW. Associate members will receive all NFRW
official publications and e-communications and be
entitled to participate in online discussions. They may
attend NFRW, state federation, or nearby local club
meetings, but they will not have a voice or a vote.

Why target young women for National
Associate Memberships?
Millennials are the perfect target group for this
membership.
e They want to be involved.
«  What they want is:
Networking opportunities
Information
Communication.
» They each have a network of contacts with
whom they communicate regularly.
» They are a source for future members.
They bring fresh ideas and tactics to the
table.

What are the membership benefits for young
women who become National Associate
Members?

For an annual membership fee of $25, they will have
access to:

o NFRW, state federation, and local club
events for networking and information;
»  Opportunities to engage with a pool of
dynamic political figures;
«  E-communications such as:
Capital Connection
Political Briefings
Talking Points
State Federation emails;
»  Opportunities to engage in online
discussion forums; and,
»  Opportunities to voice their opinions in
NFRW website polls.

How will this membership category

function?

Upon becoming a National Associate Member, her name
will be entered into the database and be listed in the
membership for the state federation where she

resides. NFRW will communicate the names of National
Associate Members to the state federation/clubs

nearest to her for invitation to events/meetings.

NFRW invites state federations and local clubs
to join the effort to attract millennials by market-
ing this new membership package. Millennials
will allow NFRW to grow its membership; and,
as associates, they will count in the bottom line
of members together with club members.

Marketing for this category needs to be done at all levels. In order to give the states and clubs incentive to
participate and acquire these members they would not otherwise have, NFRW will give a club $3 and a state
$2 out of the $25.00 dues paid. States and clubs will have the names of these associate members, so they can
be invited to events and be given access to state and club information.
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/
Associate Membership
1s a GREAT Idea!

As a millennial, the National Associate Membership allows

for my involvement in the National Federation of Republican

Women. As a member, I receive all the benefits of attending
events, meetings, and ecommunications. Simultaneously, I

can meet and engage with different political figures.

As a current college student with a busy schedule, the
National Associate Membership works to fit into my calendar.
I cannot attend every meeting or event, but still want to
maintain a strong involvement with fellow Republican
women. This membership allows me to do just that! As it
does not require my attendance at every meeting, an associate
membership allows me to attend and be engaged in as many
opportunities as I see fit.

The creation of this membership allows busy young
professionals to maintain their engagement with the
NFERW while handling everything else life throws at
them!

~ Hayley Conklin, National Associate Member




nf@\nmn TABL

FEBRUARY 2014

A WOMEN
ATIONAL FEDERATION OF REPUBLICAR W&

, BY THE N;
A PUBLICATION FOR FEDERATION LEADERS,

s RW Round =
this issue of the NFI -
NFRW EXECU'IVE COMMIY‘E( ';;b‘ = .
= 0
Kathy Brugger. Californi 5 : :
¥ =

|MMEDIATE PAST PRESIDENT
Roe Lynne Chomenky, Arizona
FIRST VICE P!

whe.sw

SECOND VICE PRESIDENT

e Almond, Missourt

THIRD VICE PRESIDENT
KayVansant, Alabama

CE P mmm

Florida Federatio
Republucan Women
Political Organization

Foderation of Republican Womer!

) Frorics
hd

\West Orange Republican Women
Paint th Red!

Websites, e-newsletters, email updates,
Google + hangouts, Facebook, Twitter,
and online payment

Technology Appeals fo Generation Y

The group of teens and twenty-somethings love their techie gadgets: e-books,
4G phones, GPS maps, portable media players, hi-def camcorders, and
hands-free everything. They are tech savvy in ways that make the rest of us
look like fossils. So, appeal to them through their media preferences.

Utilize technology

Itis possible for clubs to continue to utilize traditional means of communica-
tion and promotion while at the same time embrace digital technology. Young
adults are very tech savvy. We need to communicate with them and provide
them with information in the ways in which they are most comfortable.

»  Keep your club website up to date—especially information on any upcoming
meetings/events.

»  Facebook—post photos of members at club functions and post ways for people
to get involved.

e Have a “Sign Up for Club News/Events” tab on your website homepage. Ask
visitors to provide their name and email address here to be added to your
distribution list.

* Include a link to a printable membership form on your club website.

* Include online payment for membership on your club website. Tip: Encourage
people to be “recurring” members, so they will be automatically registered as a
club member again the same time the following year.

»  Twitter—Twitter is great for sending out coordinated talking points. Create a
club hashtag.

»  Ask people to post on Facebook and tweet from meetings—this promotes the
club to their peers.

e Tele Town Halls and Google+ Hangouts—provide busy people an opportunity to
tune in and still have a personal interaction with the speaker.

e Online Payment—provides another option for them other than check or cash.

e Instagram—use this to promote your club activities.

e  YouTube—start your own “channels” highlighting speakers and awards.

The National Federation Website

We believe in being pro-active and providing our membership with the tools
necessary to get the job done. The National Federation website
(www.nfrw.org) provides informative, timely, and fun articles that will appeal to
millennial interests. These articles cover issues such as paying off student
debt, financial planning, being a working mother, and much more.
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There are also youth outreach resources in this area for Federation
leaders, such as “Do’s and Don'’ts to Recruit Young Women,” “Tips
to Communicate with Younger Voters,” and sample invites that will
appeal to this generation. Go to http://www.nfrw.org/
membersonly/resources/youth.htm to access the stand-
alone files for the NFRW Youth Outreach Committee.

E-communications

One of the best ways to reach younger members is via email. Use
this method of communication to send news updates,
announcements of upcoming events, changes to current events, :
Federation news, newsletters, legislative updates and political brief- Hobby Lo o e
ings. The key to a successful e-communications strategy is to keep Kaf,:?;’,’i”h N and cove,.,.,.en'(%é’l'ri';‘i;:'ent,
your emails frequent—but no more than twice a week—on topic, ser faviioﬁf,b?;&iii,;“"'"mccau"m,%w
and to the point. Include links in the email where members can

learn more if they like.

Editoy.

Facebook and Twitter

Younger Americans get their news and information online. Be sure
your club has a social media presence and use it as another means
to provide information to your membership. Encourage members
to post on Facebook and Tweet about federation/club events. Let
them promote your club for you!

Capital Connection -
Slnhaceer s o
NFRW members receive frequent updates on actions taken in both “H‘"B
houses. Contact information is provided so members can express Tt by g ||
their wishes and concerns directly to the representatives from their e

The Toxas F

geographic area. fomen £t o .
Talking Points from NFRW

NFRW’s weekly talking points are a great tool for all members to
use when discussing current events. Get updates on national
news and equip yourself with the tools to discuss issues with your
peers. Tip: copy these talking points to your Twitter feed.

Links to federations and club news around the
nation

The NFRW website provides direct links to state websites, so
members and potential members can find what is happening in
their own specific area.
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Digital Resources
on the NFRW Website

Go to the
Youth Outreach Committee
Resource Page

Access Resources on http: http://
www.nfrw.org/membersonly/resources/

youth.htm

Don’t know where to begin in your Youth Outreach
Efforts? The Youth Outreach Committee Resource
page has much of what you need. Federation
leaders can find resources and information here
about how to successfully engage with younger
members. There is also information specifically
targeted to younger members. It is our job to get this
to them—via newsletters, social media, emails, etc.
Additional resources are frequently added to this
page, so check back often. If you find or develop a
youth outreach resource, let us know so we can add
it.

SAMPLES OF AVAILABLE RESOURCES:

« Do’s and Don’ts to Recruit More Young Women

« You Have a Place at Our Table (Info Sheet)

* You Have a Place at Our Table (Survey)

« Looking for Work

«  Obamacare Targets Millennials

*  You Owe $1.1 Million

«  Sample Invitations to Millennials

»  Your Responsibility for the National Debt

» Are You Paid What You Are Worth?

«  Anyone Working in Your Family?

 Is Your Financial Plan in Shape for Retirement?

+ Don’t Mess with Our Healthcare!

» 2013 NFRW Convention Young Women Outreach
Panel Presentation

« Sample Youth Engagement Committee Chairman
Job Description

¢ Den*ts te R Mo?e
YOUNG W@ME[&']B

~ themseives!
Listen to them — engage in 3 two-way conversation, don’t just tel
them what they should think

a
Point out their age — By pointing out that rat, hat's 3l they as-
young ‘sume you are seeing. Don't let demographics define the per-
son~— aa-mnm-nmrsw

&m-mmwmnkmﬁuwn,ﬂm
attenton rather a5 ﬂmammmam
dbites

view 35 unkiased g Texas
X voied for John McCain in 2008. 77% of young adkls in Texas
Maks tachnology your friend — websie, Facebook, Twiter, Insta- consider themseives o be ‘consenvative” or ‘moderate’.
gram, emai, e-newsietter, Ficks, YouTube, join your
onine pay

Who Am I?

Kim is the 2012 - 2013 Texas Federation of Repubican Women (TFRW) Outreach Chairman. snmsm«mkmc«-m
hnwrﬂmuwmmlwmnmmnmwm nsnw
nﬁnmnaqmr-amn'rw mm &.r—-mammmwm -I.-
conducting a Membership Workshop on Thursday, Feb. 14

February 2013 VOICES Magazine 2 Georgia Federation of Republican Women

Reception for D.(C. Conservative Interns

Please join your fellow D.C. interns for an evening of Drinks,
Fajitas & Networking
Speaker David Azerrad of the Heritage Foundation

X4y

{

i t,
The Young Conservative M’ovemen
It Starts with You!

5:30 to 7:30 pm on Thursday July 17, 2014
Capitol Hill Club, Eisenhower Lounge
300 First Street SE
Free registration includes a fajita bar and one free drink ticket
Space is limited.
To RSVP: i int ion-tickets
For any questions please contact Anushya at aramaswamy@nfrw.org
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Social Secunty will become |nso|vent in 2033

What are Options for Millennials? What is a Thrift Savings Plan

i Saneeor Mae Rz proposed opacing -he The | Sasings Flan (TF e
o efined Canrbalizn W {ivchuding IR ardior 401K refiterieat
N :,',;’, o ezt ‘ment pian. Currently, the TSP i  refirement pian open to federal em-
«  Theift Svings Plans (TSPs) employer Ployees, and 3

itis ome of the most effcent savings plans in America. It
ty scivent for a longer period of me.

‘contribution pians, alowng beneficaries 1o have more.

TALKING POINT

“Wiyeine wertdag i YOUR fam

In 20% of American Families, No One Works.

By Ali Meyer

(CNSNews com) - In 20 percent of Amencan
familiss in 2013, according to new data re-
Isased by the Bursau of Labor Statis-

tics (BLS), not one member of the family
worked.

A family, as defined by the BLS, s a
group of two or more people who five
together and who are related by birth,

if they did not have a job and were not

Of the 80,445,000 famibies in the United
States in 2013, there were 7,685, 000—
or about 9.6 percent—in which at least
one family member unemployed.

The BLS has been tracking data on

, cent The

which no one had a job was 18.8 per-

percentage it an all-ime high
of 20.2 percent in 2011. It held steady at
20 percent in in 2012 and 2013.

The data on employment in families s
based on Census Bureau's Current Pop-
ulation Survey of the civilian nonmstitu-
tional population, which includes people
16 and older, who are not on active duty
in the military or n an institution such as

What is a Personal Retirement Account?

a pnson, nursing home or mental hospt-
s«mwnmﬂm—«mm employment in families since 1995. 1l

o . — o ons hedajch That year, the percent of families in
support for .. private, bl bl o . The BLS designates a person as
i R A 16 R LR o “employed i “durng the sureey efer- | IN 20% of American Families, No One Works
g P ence week” they “(a) did any work at all
tobe drawn fom " your employer — to do. aspadenpbyus (b)wied!;:'u o
trement age. y muﬂ!
fyour] money. No one else's. (Pete Seat, The Waron £ T mhnn(c)ountedﬁhunm
Milennials. p. 114) = " e = more as unpaid workers in an enterprise "
Advantages: Personal Reti P e B S oesle e operated by a member of the family."
. S, g, s Members of the 16,127,000 famiies in -
. y put your which no one held jobs could have been
money Gowr either unemployed or not in the labor -
*  The annuad o force. BLS designates a person as un-
security sinings. — “""'“':'“" employed if they did not have a job but
. 1S desig- o
* The value of the account wil not go down, itwill ooy go worat — poo i so0y . . fabor force
worse remain e some. ‘smings/2014/05/] TALKING FGINT for Hiliennials
FLLPPLIPPP PP

Ryan). \

‘ [) Re:
| 1N

jationalfiDen!

YOUR .._.my supporters bebeve that the ollowng core
for national debt? ,
Who owes? :E‘.‘L'L:".’:.:.
Who Pays? . i uger antccsmni e putin
place 2 plan b fix America’s debt. An
ot te det 35
&y i lmd:-‘:wuq'iﬂ""'

@ This plan should be enacted now, but

1

i

4

Something responsible. As a Baby Boomer, |
want o 53y, 'mmy Most of the decssions
mode that were

Democrats and Repubicans. Somesmes, | even
feel that way. But this | know, progressive poi-

VIEWFPOINT of Fam

Don't Mess With

Our Healthcare!

By Tricia Welsh
Owner of Kideapolis, Inc

Some: might say, "but that was

years ago.” 1 you don't believe

me, take 3 lock a our neigheors io the north
Gur Canadian goi riends have a new stary
for This year itwas a four fo
six morsh [or more) wait or smple knee
surgery. Wow, fo those who are on cruich-
es, | quess it s a great ime o re-buld one's
upper body strength.

will e you. Dur chidren happen o atiend
public school at some of e very best

schools in Georgia. For fhat, we are indy
blessed Since these healfhcare concams
are samething | have lved, my arbcle wil

Wight your sons or daughiers be nferesied
in medcine someday, or even bicmedical
or research? As my deae riend,
Juie, who i a peditric: pathalogist
and wife of  sucoesshul foot and ankle sur-
‘geon said, “Why woud some of America's
best and brightest choose mesicine asa
career when their ability io practice quaiity

focus there. A

in the LISA s going

months i have ankle sugery, sinus surgery,
)

» afdol

AsaC e

orke reaizd
Wih my husband raveling and a8 of my
oy’ actiies, | just don't have fme to be
mnmm, Doyou? ifless severe,
‘expensive procedures take tis long,

frst thing that comes o mind when | see or
hear resident Obama is “Sacialist” As the
mother of win sight-year old boys and the
daughier of okder parents, | ik, Dot

it vl now take
2 ffebme o pay it back™ WWhat will happen
0 the many breaidhvoughs tiat are made
‘each year in Amesican medical research
facibes? Wil the private resarch facifiies

mess with our heatheare” When | was a Mwmmﬂwm expen- and pharmaceutical comparies be the next
chikd, my family whiz my form af e entersrise tahen coniral of by
father, a botany professar, conducted re- pmpsmumﬂ the government?
with thei universities. During one of
our siays in Gemany, we had the opportuni- When one of my sans suffered a I the counbry that bas the best
fy I visit the local emergency room — twice.  headl jury | knew that | could take him Fight  quality medical care in the word, Should
cane be

ater leamed that because my father was a .

"
s
feel that iy
"

Soknow s

professar ive mimediate, ona? Absclutely! hdeﬁ‘mwgildb
#ough on nefther occasion were mybecth-  quaity care. Wil our current system, even  great about healthoare in America the way o
r's o my injury severe, we were very quick- | didnthave insurance, Iknow my son fix that? Absclutely natt
fy moved out of the riage area and inte 3 would have recsived that same quality care.
cisan quist room. The biage area was very
: there was even bioad on the floor. What Jbout your parerts? | cant
Tt was 3 very fightening place for children.  even imagine my mother or father being Who Am 17
The physicians, on the aiherhand, were  required fo see a difirent cncologist be-
wondertul — that has ideapa
apalogeic for the condition of he emergen-  the years is now "ot part of heir msurance -mm:xdm.::wm
cyroom. My father's closest German col- mm'mmmm hﬁh’dﬂtﬂ!iﬂﬁfﬂ'pﬂ!ﬂk Tricia,
Teague, wh kot his leg during VW, sought decided and her twins, Galkn
petment forhis wooren og v shamp, k. Obamacare an e e pactice - o he wmm“wmﬁh
in Germany, Mnlieunhd!?hbsﬂm country. My in-iaws have been rqured B Sy o ac s o s
his afer years when otfmesand e pagk {07, she sis on the boards of e
m Wmhﬁmdwvnﬂ- mmjniﬁhlliispmistlntll Forsyth County YMGA and Mentor Me —
actually
Mll!amghenﬂm'nrw them when Dbamacare goes inio effect? -
‘September 2012 VOICES Magazine x (Georgia Federation of Republican Women

TALKING

Whatiousare Wojgthiy
Talking Points by Katie Packer ¢ f ¥

Republicans support the Equal Pay Act (EPA). D:EPAmngndnbh-byPreschwnéyn1%3 it
gamered 362 votes in the House and was only opposed by nine

New legisiation will not necessarily close the wage gap between men and women. It has been widely noted that
‘statistics on the wage gap are contingent on many factors including whether the men and women surveyed
are salaned employees, paid hourly, have different levels of education, are mamied or single, efc. indeed,
President Obama recently was given two "Pinocchios® by The Washingfon Post fact-checkers for consist-
ently using the 77 cent figure, published by the U.S. Census Bureau but obtained by questionable metrics.
To read more about that, cick here.

Republicans applaud companies that seek and celebrate female workers, such as IBM, Marrott, and Emst &
Republicans support encouraging young girs to enter into fields typically dominated by men—science, technolo-
ay, engmeenng, and math. Work in these fiekds can yield high eamings

Want More? Click below for a review by Katie Packer Gage, deputy campaign manager on the 2012 Romney for
President Campaign http //r20 rs6 net/tn jsp?

e=0012wZTNISB150P ¥Tlict IXBAjLvzINhJGCTp Ed6STKX1wtGXb
ZkRH1LC kYiRoSa9cARwh-
MPhDS6 k5s6V: wl tNkdyv, 25gTB303pSTNKraw=
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Born after 19807 Why should YOU care about the nation’s ills.

N

You owe §1.1 million, / \

) ) By John Simpson
YOU are a Millennial member of the State Federation and the National different work styles, adapting, and sometimes

Federation meeting in the middle.” She advises using ‘your . . .
Betwes 131033
etieen ages i 5 5 i 5 s o desers Congratulations on your first job. As a taxpayer,

Sout D nilon song ' netes. What'’s in the Federa-  putremember o ke itasispata time. .. Be a you now owe the government $1.1 million.

Ambitious, educated, optimistic, dedicated ( " tin the f d effort when oft
Confident and seffassured, withhigh ex- ~ tion for YOU? e
ers won't - and most importanty — quiet your

pectations for the quality of your work ke
Confident o your ablty foblendworkand ¢ WeeKly email newsletiersand poliical ~ UMeCeSSany complaints.” Huhman says your The national debt (the money we have actually borrowed to date) stands at about $17.6 trillion. As a
Jife - even as mothers. briefings, Cap Aletts sf:&" :"‘Lbe e":" 9’;“’ ‘fg“‘;"” Ly new taxpayer, your share is just a paltry sum $152,000. 1

A driving force toward flexible scheduling miche, sed bexel o leaim along ey
and work from home.

Public domain phot

Unparalleled resources for professional

reiing i eaidership enil pobtcal skl like, L1® Ropublican Party and the Federation of

«  Grounded in your NFRW's G chools, Republican Women offer you rich opportunities «  As staggering as this number is, it pales in comparison to the total unfunded liabilities of the federal
communication style with preferences for oportuntes t atend GFRY board meet Aoigain expeienceas. government. These are promises the government has made, but has yet to pay for, such as: Medi-
. ortunities to atten oard meet- H ) L -
speed and the convenience of smart m‘;: and nework wit other Repubican* A Polica eam player working for th good care, Social Security and Obamacare. The federal government’s unfunded liabilities are estimated at
phones and emais women who are leaders in e respeclive of your candidate $127 trillion or about $1.1 million per taxpayer. 2

On the other hand, you are sometimes perceived communities. Anewcomer willing o put in the time and

a Opfiodinites b paepse N canpanbis  Towhenohersyant
]

trips, fund-raising events, and specia

Republicans believe that the United States should have a balanced budget. Meaning the govern-
o Adevelopi ln to make the most ment should not snend anv more maney than it receives in taxes. Many Republicans in Congress

Being “over confident”
Having an ‘I want it all — and now’ atttude.

o Having work style differences during face to - ment, a change to the Constitution that prohibits Congress
face interactive meetings *  Opportunities to be part of:
*  Having difficuities working in multi genera- munity service projects, su
tional settings America, Literacy Progra:
port Projects, projects for f
Constitutions, books about a small part of the solution, it will only reduce your indebted-
WE are: e rest must come from meaningful reforms to social programs

The National Federa- osals to raise the social security retirement age 4, means test-

Forums where you can st

tion of Rep . e g Obamacare. 6
Women aboutthese issues are senf
. the Federation.
WE are one of the largest and most influential a
forwomen  Politicsisa
. i o I W 2013/1 -debt-1-1-million-per-taxpayer/
across the nation and in several terriories seniors and mature workers, Bal I an effort lo betfer serve the needs of younger adults, we ask for your < survey. al the answers tat /house-joint-resolution/1/cosponsors
NFRW promotes the objectives and policies of ~ approaching retirement, Gen X, apply to you. . Fiidnabhalana 4 ¢ t-age-to-70
the Republican Party, elects Republican candi- ~ you - the Millennials. How do yg dget.pdf at 40
dates, provides political education and increases  in the hot environment of politics; < PP 014/01/27, develop-th redible-pl
the effectiveness of women in the cause of 9000 ezther Huhman, author of Mil
govemment. VWhen you join a ocal Federated g 10 be Reckoned Wi, sa __Canned food diive
Republican Women's Club you also become a - goes, down to understanding tf _ Blockwalk for a candidate:
__Phone bank for a candidate
__Chaity Fun Run
__Wounded Warror benefitfundraiser
__BookiDictionary/Constituion donations to local schools
__Voler registrabion drive
4% of July parade booth/loal
__Greet military arriving home at the airport
Other.

Why would you

Born after 19807 Why should YOU care about the nation’s ills.

== Looking for work?

s club? By John Simpson

The Obama Administration’s
regulations are stunting job growth, - ficcomsiapioto

ance - with more comprehensive coverage than they likely
want or need - in order to subsidize the coverage of others. /‘
.

So young folks are footing the bill, and that's assuming they

By Congressman have a paycheck to help afford a plan.
Tom Price, M.D. (GA-06)

The Affordable Care Act - better known as Obamacare -

.

Despite failing to enact climate change though the gi process, the
Obama Administration recently released new EPA regulations designed to limit the emission of fossil

According to a Georgetown University study, some forty per-
cent of the nation’s unemployed are millennials - 4.6 million

was sold to the American people with a mountain of broken ﬁ"gﬁﬁzzs WUt gainful emplayment’at & erucia ime in fuel burring electrical generation facilties. 1

romises.
o « According to the Energy Information Agency, Energy-int g for a little
Folks were told that if you had health insurance already, you m;gkrs‘;;Sf"‘:rxfe:r:’%‘;‘z;r:;fgﬂzﬁ;::‘r;krgemsep:ime more than one sixth of the nation’s total energy use. 2 Manufacturing is the single biggest employ-
would be able to keep it. If not, you would be able to buy itat S LS Ce e jobs in order to avoid taking a ment category in the United States, comprising more 10% of all private sector jobs nationwide. 3

lower costs. Premiums were going to go down because mil-
lions of previously uninsured Americans would enter the
health care market. They would be aided by an innovative S o ; New regulations on fossil fuel burning power plants will have a catastrophic effect on the US econo-
bsite that, in th dent rd 1d allow folk: Then there’s the issue of health care itself. The law taxes . o
website that, in the president's own words, would allow folks ;.- 2t anq puts the whims and wishes of Washington my despite the fact that only 4% of greenhouse gas emissions come from US power plants.
o choose a healh care plan ‘the same way you'd shop fora ' & % SEE RS HE VTR A0 T o i X
plane ticket on Kayak or a TV on Amazon.” i ead of pa \m : ‘EV:I Iesla" oct Ofs‘ n Yelﬂ{s loﬂwgﬂil (Compared to 20% from India and China). 4 The US Chamber of Commerce estimates that the US
mericans will likely have less access to quality, affordable,

responsive health care and fewer choices. The young and will lose $51 billion in GDP and nearly a quarter of a million jobs as a result of these new regulations.
single today will be the married with children tomorrow. The 5
need for broader health care coverage will rise as Obamac-
are is taking its toll Republicans believe in an all of the above approach to energy that creates new opportunities in less
The Obama Administration has raced to sign-up as many carbon intensive power sources like natural gas and nuclear. s Creating incentives to generate pow-

Itis vitally important that today’s younger generation pa
folks as possible to give the appearance that - despite the i L el g er from cleaner sources allows free market forces to reduce greenhouse gas emissions without sac-

obvious - everything is going to work out in the end. At the chse s“(emm" ?"d‘ga E("g?mlwl ks de:’;:e "U“:‘J (Thm]d i by
center of the adrministration’s calculations are millons of o1 PoSiie, Patient-centered solutions out fhero fat wou fihicing;jobs.

young Americans empower folks to gain access to affordable health care cov-

- erage without building barriers to jobs and economic growth.
My Empowering Patients First Act (H.R. 2300) s one pro-
posal, and there are others - all focused on keeping health
care decisions where they belong: in the hands of you, your
family and your doctor.

larger financial hit from the health care law.

.

That was then. Today, premiums are predictably going up.
Out-of-pocket expenses are increasing to pay for participa-
tion in insurance networks with fewer physicians.

Millennials are a critical part of the grand scheme of
Obamacare. They are also some of those most likely to suf-
fer the consequences. In theory, one of the only ways to
potentially counteract the rising costs of health insurance
associated with the law’s mandates and requirements is to
get younger, healthier individuals to buy higher priced insur-

http:/www iz gov/todayinenergydetail cim?id=11911
hitp:/iwww bls Govinews releaselempsit 17 him

hitp:/naturalresources house govienergy/
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This portfolio and accompanying materials are assembled by members
of the Youth Outreach Committee and the Membership Committee of
the National Federation of Republican Women.

We extend our thanks to the following Federation members for help in
producing this resource:

NFRW Youth NFRW Membership
Outreach Committee Committee
Kim Chambers, Chair Elaine Miller, Chair

Emily Dickey, Vice Chair Bobbie Frantz
Virginia Chornenky Sherry Roedl|
Molly Jennings Ullainee Stokes
Monica Kozlowski Judy True

Michele Samuelson
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